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Abstract:
The present study aims at identifying the factors influencing consumer confidence in the products
offered for sale via electronic auction through the use of websites, as well as the factors influencing
the public confidence of sellers who offer their products for sale through electronic auction on
websites through knowledge Degree of doubt in the product and the seller alike.
The study also seeks to develop a concept to distinguish between the doubt in the seller and doubt in
the product and determine the relationship between them and study their relative effects on the
degree of success in the auction market through electronic websites.
The study aims to expand future information systems research on how online vendors can better
describe their products via IT-assisted websites, and can also help online buyers overcome their
search for information and processing costs by helping decision-making tools.
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